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OGUNTE WOMEN’S SOCIAL LEADERSHIP AWARDS 2012

HOW TO ENTER | Important information enclosed

Step 1. Applications for categories 1,2 and 3 are open to women resident in the UK and abroad.
You can nominate yourself or nominate someone else.

Entries will be judged solely on the basis of the answers in this application. If you nominate someone else, make sure you are sharing accurate and robust information!

Step 2. Fill out the Awards application form (included “About You” and “Equal Opportunities” sections.) in English.
Make sure your material fits with the judging criteria described below (page 4). 

Please do not exceed word count (150 words max per section)
Incomplete applications and applications where the word count is exceeded will be discarded.

Step 3. Save your application as WSLA12registration_YOUR_NAME.doc
Step 4. MEDIA | Please send us :
a) YOUR HIGH RESOLUTION PICTURE/PORTRAIT (300DPI) with the name of the photographer where possible, and 

b) A LINK TO A VIDEO that introduces your work.  (not the video itself just the link)

You can also film yourself with a webcam, with a short piece on what you do, and post it on YouTube or Vimeo. 

Look at examples from previous finalists here: http://bit.ly/zCjCEJ
The video and picture are not part of the judging process but will help us promote your work straight away should you be shortlisted.

Step 5. Submit your application alongside your high resolution picture and a link to a video (youtube or vimeo) to socialleadership@ogunte.com no later than March 16th 2012, at 5pm GMT 

We do not accept paper applications. 

We do not accept attachments other than the application and the picture.

TERMS
1) The Judges decision is final.

2) A shortlist of finalists will be made public mid April 2012. 

3) Winners will be announced on 18th of June 2012 during a public event in Central London. 6pm-9pm
4) We cannot sponsor accommodation and travel for finalists, or attendees.
5) If you are based abroad and are shortlisted, we will ask you either if you can come to the Awards Ceremony or be represented by someone in your network, should you win in your category.
6) Sponsors and current judges can not enter this year’s competition.

7) Winners get mentoring and coaching by our partners’ senior executives and Ogunte social venture coaches, as well as connections, business and media opportunities.

ABOUT YOU
If you nominate yourself:
NOMINEE

Your name: …………………………………………………………...............................................................
Company/Organisation name: ………………………………............................................................
Email: ……………………………………….…………..………….
Telephone: ……………………………………
Website: : ……………………………………….…………..………….

Twitter Handle: @............

Blog if you have one: ………………………………………… ……

Professional Address: ………………………………….……………………………………………………….…………

Postcode: …………………
Country:……………………
If you nominate someone else, please leave your own contact details:
Your Name:

Your Email:

Your Telephone Contact:
Your relation to the nominee:
Nominee - organisational status

Sole trader ❏

Leader in Public Sector Organisation ❏ 
Limited Company Director ❏
Partner in LLP ❏

CEO or Chair of Registered Charity ❏
US 501(c)(specify type) organisation ❏
Director of other Social Enterprise structure (CIC, IPS, Social Firm, Cooperative, recognised LLP socent ) ❏
CEO or head of Department in PLC ❏
Staff member (other than CEO or director) in Limited Company
Informal Network/Campaign leader ❏
Impact Investor ❏ 
Other (please specify) ❏
Nominee - business or campaigning industry  (Click all relevant categories)
Social Justice ❏

Manufacture ❏

Community Support ❏  
Housing ❏ 
Environmental ❏

Technology ❏

Personal development❏  
Food ❏
Violence (DV, gangs, FGM, and others) ❏

Retail (on-line included)❏
Education ❏
Creative / Design ❏
Performing Arts ❏
Clean Technology ❏
Finance (micro-finance, impact finance, crowdfunding, economic literacy, etc.) ❏

Other ❏ (please specify)………………………………..
Equal opportunities (if you nominate someone, please confirm with nominee)
i) Ethnic Group
Indian
❏
Chinese ❏
White & Black African      ❏
White British
❏
Pakistani
❏
Caribbean ❏
White & Black Caribbean ❏
White Irish
❏
Bangladeshi ❏ 
White & Asian ❏
Other White ❏


African /please specify……….. ❏
Other Asian ❏ 
Other Black ❏
Other Mixed ❏


Other Ethnic 
❏
Prefer not to say ❏
ii) 
Disability 
Yes ❏
 No ❏    (if you nominate someone, please confirm with nominee)
If yes please give brief relevant details so that we can arrange the best environment for you at the awards ceremony and in our further communications.

....................................................................................................................

Information is kept confidential and only used for the purposes of informing you, creating aggregate performance & monitoring data, and audit trails. 

WOMEN’S SOCIAL LEADERSHIP AWARDS 2012 | SUBMISSION FORM
Note that incomplete answers or these exceeding the word count will be discarded.

**JUDGING CRITERIA BELOW ARE HERE TO HELP!**

Choose category 1, 2 or 3 and if you are based in the UK or abroad. Choose only ONE category

1-❏Leader in the Workplace 2012 | UK ❏  World ❏
A woman providing activities reaching other social businesses, charities or campaigns (SVI, Consultants, Impact Investors, Angels); a woman leading a CSR initiative, a department or a corporate initiative that contributes to social and/or environmental change.

2- ❏Social Business Leader 2012 | UK ❏  World ❏
A woman founder or the leader of a social business (enterprise whose social purposes are aligned with commercial objectives), with a track record.

3- ❏Leader in N.F.P. / Networks / Campaigns for Change 2012 | UK ❏  World ❏
A woman whose not-for-profit / campaign / network has made waves and changed people’s lives - no commercial purposes – Unregisterered and registered charities belong to this category. 
(You can be in formal or informal position, paid or unpaid).
	1-What is your vision and what are your main objectives to fulfil this vision? 150 words max

	Fill in your answer here



	2-Based on the work you have done so far, how do you know you are currently creating a social impact? 150 words max

	Fill in your answer here



	3-How do you measure this social impact? 150 words max

	Fill in your answer here



	4-What obstacles have you overcome to get where you are now? 150 words max

	Fill in your answer here



	5-How did you maximise your opportunities? 150 words max

	Fill in your answer here



	6-How do you ensure the quality of your work? (think of your own quality standards) 150 words max

	Fill in your answer here



	7-How do you make use of connections and networking to work on your purpose? 150 words max

	Fill in your answer here



	8-How do you manage and cascade learning for yourself, other people in your team, and in your extended group of stakeholders? 150 words max

	Fill in your answer here



	9-What makes your venture/network/campaign viable at the moment and how will you ensure its sustainability? 150 words max

	Fill in your answer here



	10-Visibility and leadership: how and where do you successfully develop and promote your cause? 150 words max

	Fill in your answer here


JUDGING CRITERIA
The judges will look at how clearly the candidate demonstrates - IN THE APPLICATION FORM ONLY - :
Question 1: Vision and Mission Statements

- Brief vision statement including values, purpose, and ultimate achievement in an ideal world.

- Brief mission statement including “winning idea”, business/project model, measures of success, as well as numbers, specifications, time frames, and/or geographical boundaries that clarify the scope of the venture.
Q 2 and 3: Social Impact = the difference or change made as a result of the person carrying out their work. 

- A clearly defined need or starting point 
- Understanding of the complexity of what is needed to achieve a change and what role/part is to be undertaken/addressed 
- Specific activities that trigger a change 
- Evidence of the change/s that have occurred 
- Evidence of the contribution to those changes
- Statement of the tool/protocol used to measure the change (even if the methodology is your own)
Q 4, 5 and 6: Growth in Confidence = capacity to overcome obstacles and gain assurance 

- Specific obstacles faced in career/life/organisation
- Insights gained through these obstacles
- Measures put in place to overcome obstacles or setbacks
- Selection of quality standards 
- Types of associations with other professionals/organisations to reinforce confidence, quality standards, and credentials
Q 7: Connectedness and collaboration = the way in which people interact and build relationships to achieve mutual goals 
- Identification of people/organisations that have mutual goals 
- Activities to meet with relevant people/organisations 
- Activities to effectively engage with relevant people/organisations 
- Evidence of how relationships have been built to progress work or enhance impact 
- Evidence of change that has occurred as a result of people coming together
Q 8: Sense of learning = the way people make use of reflection and inspiration for themselves and others 
- Evidence of continuous professional and self-development
- How the knowledge acquired helps them move their organisation forward
- Activities to show how learning is cascaded inside and outside their organisation
- Evidence of methods used to enable other people to learn and grow

Q 9: Viability = capacity for living, developing, or germinating under favourable conditions (resources loop) 
- Evidence of source of income, funding, investment or genuine expressions of interest
- Clear identification of deliverables you use to generate income (what you sell or are contracted out to deliver)
- Evidence of how your resources management creates value (pound value, resource value, marketing value)
- How you intend to invest/spend the funds in coming period
- Evidence of methods used to swap, barter, grow resources
Q 10: Visibility and leadership = how and where you successfully promote your message 
- Evidence of use of media and social media platforms to spread the message
- What strategies and styles are used to promote the cause to audiences and stakeholders

- How do you ensure that your team and stakeholders are recognised for the positive contribution to the organisation’s vision/mission.
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